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By Mark Schauer
In the 1940s, 20 divisions of 

American troops that liberated the 
world from Axis tyranny trained 
here.

In the 1950s and 1960s, YPG 
was the tip of the spear in Cold 
War testing, with both military 
and aerospace applications. The 
proving ground tested the M65 
Atomic Cannon and, as part of the 
High Altitude Research Project, 
fired the highest-ever artillery shot, 
reaching the lower reaches of space 
in 1966. At the same time, NASA 
was conducting cross country testing 
of the Mobility Test Article, the 
precursor to the lunar rover. Five 
years later, Neil Armstrong, the first 
human to set foot on the surface of 
the moon, trod across YPG’s ranges 
to witness testing of the Cheyenne 
attack helicopter. 

In more recent history, YPG 
was the test range where Global 
Positioning Satellite (GPS) receivers 
were perfected beginning in the 
mid-1970s, and has been the busiest 

YPG Heritage 
Center wins 

plaudits from 
visitors

YPG celebrates 
Hispanic Heritage Month

SEE HERITAGE CENTER page 2

September 15th through October 15th is Hispanic Heritage Month, and YPG culminated a series of celebratory events with a fiesta at Laguna Army Airfield where scores of 
attendees were delighted by a dynamic presentation of the Gadsden Elementary School District Folkloric Dancing Group. Please turn to page 11 for additional photos and 
coverage. (Photo by Mark Schauer)
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of the Army’s six test centers for the 
past nine years. 

With an illustrious 75 years of 
history, there are plenty of stories 
to tell about YPG, and the post’s 
Heritage Center museum has been 
doing so for the past 20 years, more 
than half of which has been under the 
management of director Bill Heidner. 
Drawing nearly 10,000 visitors 
per year on average, the engaging, 
multimedia Heritage Center expects 
to break that number this year, 
as the museum drew in excess of 
2,000 people the day of YPG’s 
75th Anniversary extravaganza in 
February. 

Given all of this, plaudits for the 
Heritage Center have been common 
during Heidner’s tenure. Two more 
major ones were recently added to 
the growing list, including inclusion 
in a recently published tourist 
book entitled The Top 100 Military 
Destinations in America and another 
year designated with popular travel 
website Trip Advisor’s annual 
certificate of excellence.

“I am very pleased with it,” said 
Heidner. “We’ve been consistently 
in the four and five star category in 
terms of the museum experience, and 
are currently ranked number five of 

73 things to do in Yuma.”
Many people within the YPG and 

greater Yuma County community 
have been concerned in recent years 

regarding speculation that the YPG 
Heritage Center could soon find 
itself on a list of Army museum 
activities slated to be closed by the 
Army’s Center of Military History. 
Heidner has no news on this subject, 
but is optimistic that the museum’s 
continued reputation for excellence 
will make it harder to shut down.

“It depends on who you ask,” said 
Heidner. “There’s people that know 
what we’re doing out here, like it, 
and think we deserve to stay open as 
a museum. So far, we’re still alive: 
nobody has officially said we are 

going away.”
As satisfying as all of these 

things are, however, the biggest 
satisfaction, Heidner says, comes 
from sharing YPG’s fascinating 75 
year history with visitors from within 
the command, visiting personnel, and 
members of the general public.

“To date it has forestalled us from 
being closed,” he said. “All of these 
things have been highlighted at the 
highest levels of the Army.”

The Heritage Center’s regular 
hours are Tuesday through Friday 
from 10:00 a.m. to 4:00 p.m. 

HERITAGE CENTER
FROM PAGE 1

Yuma City Councilman Michael Shelton (right) receives a tour of YPG’s Heritage Center from curator Bill Heidner during a visit earlier this month. The Heritage Center, ranked as Yuma’s 
fifth most interesting place to visit by an internationally-known travel website, receives nearly 10,000 visitors per year, and is open to the public from 10:00 a.m. to 4:00 p.m. Tuesday 
through Friday. (Photo by Mark Schauer)
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By David J. Horn
Since YPG’s mission is to test 

army materiel, it’s the type of place 
that will just naturally have a lot of 
engineers on the staff.  Oh, those 
engineers... I imagine that many of 
the non-engineers out there just did a 
collective eye-roll.  

So, I’m not sure how engineers 
evolved the way they did.  Are people 
with those personality “traits” just 
attracted to the career field?  Or, is 
it a case where people who can’t 
dance accidently stumbled into taking 
engineering as their major in college, 
and after sitting in all those math 
and physics classes got methodically 
converted into someone who’s now 
devoted to living a life in pursuit of 
the highest levels of engineering and 
cost management efficiency?  Maybe 
it’s a little of both.

In our office, we have some folks 
that are in the field just to pay the 
bills, and others that are hardcore 
purists…if you know what I mean.  
In our office, our most extreme case 
is a middle-aged guy who is a former 
manufacturing engineer.  That dude 
spent several years working in a big 
concrete box ordering just the amount 
of parts it took to make whatever 
product happened to be going down 
his assembly line.  Nothing wasted, 
no extra inventory left over.  So 
today, when he buys groceries for his 

YPG four-day work week, he buys 
four apples, four bananas, and the rest 
of the items on a bill of material to 
make a big batch of something which 
is then divided up and stored in four 
storage containers.  It even helps him 
keep track of what day it is when he 
looks in his refrigerator… “Hey look!  
There’s two dinners left, it must be 
Wednesday!”  At the end of the week, 
except for maybe a partial stick of 
butter, he happily reports his fridge is 
empty.  He said he keeps a few things 
around in the pantry like oatmeal, so 
if there was some kind of hiccup in 
his supply chain, he won’t commence 
to starve to death on day five.

And then, there is the engineering 
dress code.  A minimum number of 
pairs of shoes, that all go with white 
cotton socks.  While I give him credit 
for not sporting a pocket protector, 
he’s barely got enough polo shirts 
where he doesn’t accidently wear the 
same one to YPG two days in a row.  
He’s got a monster-size phone clipped 
to his belt.  He says that it reminds 
him of the slide rule that his dad (who 
was also an engineer) used to hang 
off his belt.

I have been to his house a few 
times, and it’s kind of interesting.  
There’s nothing, I mean nothing, 
hanging on the walls.  I guess he 
hasn’t found a picture that serves an 
engineering purpose.  Except for his 

incredible video game console, his 
furniture looks like it’s left over from 
his college days, never to be replaced 
until some cost-to-benefit ratio is 
realized, or it reaches some failure 
criteria that’s well below what any 
lady I know would put up with.  He 
did show me some interesting things 
he built around the house, including 
a light in his kitchen that turns on 
whenever the garage door is open, 
and an ergonomic laundry basket 
holder he attached to his drill press 
stand.  He’s also spent a lot of time 
working on his vehicle, where it’s got 
more in-dash instrumentation than the 
Space Shuttle.  He says that the best 

part about visiting Julian, California, 
is monitoring his transmission oil 
temperature on the way up the hill.

I think the only time I ever asked 
him a question where he didn’t auto-
matically provide an answer…the one 
time that resulted in a deer-caught-in-
the-headlights look on his face…was 
when I asked him, “When was the 
last time you went out on a date?”   

Oh well, life is all about our priori-
ties and the choices we make.  But I 
have to admit, to his credit, that at this 
moment he is pondering a choice that 
I’m definitely not, which is “Should I 
just pay off my house this month, or 
next?”

Y3

Engineering a life style
Shootin’ the Breeze

Red’s Bird Cage
Saloon

Located in the heart of Historic Downtown Yuma
231 Main St. · 928-783-1050

Mon-Fri 9:30am - 2:30am • Open Sat & Sun 6am

Come And Join Us!

152081
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TLC MANAGEMENT

Themis & Paul Cavanagh
928.726.5557
670 E 32nd St, Ste 9

www.tlcmanagement.net

“Find the Rental Home YOU Deserve”
As A veterAn,PAul understAnds the 

needs of relocAting militAry fAmilies And 
is dedicAted to Assisting All fAmilies in 
locAting their next rentAl home. he is 

Also A retired PeAce officer who is very 
sensitive to the PArticulAr needs of PlAcing 

lAw enforcement And their fAmilies.

158301

·resPonsive  ·concerned ·reliAble  ·here for you!

By Connie Everly 
The Service Culture Campaign 

(SCC), formerly known as the 
Service Culture Initiative (SCI), 
was started during Lt. Gen. Kenneth 
Dahl’s tenure as the IMCOM Com-
manding General (CG).

The main idea is to have a service 
culture built on a well-informed 
workforce.  One way this is accom-
plished by open communication, 
maintaining understanding and trust 
with our workforce, partners, tenant 
units, and the American public.  It 
is imperative that we stay consistent 
in our messaging.  We do this by 
linking all that we do to our pri-
orities.  This allows us to unify our 
efforts and foster confidence in all 
we do.  Other ways we do this is by 
conducting Operation Excellence 
(OPEX) customer service training, 
both initial and refresher training, 
branding, onboarding and recogni-
tion.

Relationships with communities 
outside our gate are equally im-
portant.  An engaged public under-
stands our mission as well as our 
challenges.  Relationships we forge 
now increase our resilience and 
strengthen our capacity to answer 
our Nation’s call.

Who We Are
Our mission is to integrate and 

deliver base support to enable readi-
ness for a globally responsive Army.

Our vision is to be Committed to 
Service – Enhancing Readi-
ness – Foundation of 
the Army Culture.

Our commitments 
– we are committed 
to providing base 
operations support 
In Accordance 
With (IAW) es-
tablished standards 
to accomplish the 
mission of all assigned 
installations.

We are committed to 
providing appropriate programs and 
services at the right time and place 
for our Soldiers and their Families.

We are committed to getting the 
most out of every Army dollar.

Our tagline:  “We are the Army’s 
Home.”  “Serving the Rugged Pro-
fessional” describes our purpose and 
who we support.

Our workforce:  IMCOM profes-
sionals are among the best in the 
world.  We treat them as such by 
emphasizing engaged and caring 
leadership, fair and appropriate 
recognition, accountability, and em-

powerment.  IMCOM professionals 
make a meaningful difference in the 
lives of those we support.  

Our Role – IMCOM is a support-
ing command.  IMCOM’s energy 

and focus flow from the CG 
to the HQ staff and the 

IMCOM Directorates 
(IDs), (U.S. Army 
Garrison Yuma, or 
USAG-Yuma, is 
part of the IM-
COM Directorate-
Sustainment.), 
then the IDs to the 

garrisons.  It is at the 
garrison where it starts 

flowing back up, but the 
direction of the senior com-

mander.
Our Posture – IMCOM is an agile 

organization that thrives in today’s 
dynamic environment.  IAW Total 
Army Strong, IMCOM adjusts to 
manning and funding levels through 
normal, prudent, business decisions 
at echelon to balance competing 
resources.

As the world, nation and Army 
change, so will our command.

The Leadership Pledge
Taking care of our customers 

begins with taking care of our most 

valuable asset - our IMCOM Profes-
sionals.

IMCOM Leaders will provide our 
Team Members the same concern, 
respect and caring attitude that we 
expect them to share with our Cus-
tomers - Soldiers, Families, Civil-
ians and Retirees.

We pledge to position you for suc-
cess with:

• An impactful on-boarding and 
orientation experience to welcome 
you to the IMCOM Team.

• Clear performance standards; to 
include standards for service excel-
lence.

• An Individual Development Plan 
(IDP) developed with your super-
visor; reviewed during periodic 
counseling.

• Opportunities for personal 
growth and professional develop-
ment.

• A recognition program to reward 
service and performance excellence.

• Engaged Leaders who seek and 
welcome your input and take action 
to continuously improve the organi-
zation.

• An organization that embraces 
the concept of team, teamwork and 
empowerment.

• A promise to hold ourselves and 
each other accountable.

Installation Management Command 
Service Culture Campaign
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10% Off For Our Military Every Day
Staff Wears Red On Fridays To Show Support For Our Troops

1731 S Sunridge Dr

928-539-9000

Our 50’s Style Diner has 
the Best 
Shakes 
in Town!

OPEN 
24 HOURS

Indoor/Outdoor
seating

24 Hrs.

Newly Remodeled Rooms

Baymont Inn & Suites Guests 
Receive A Hot, Cooked To Order 

Breakfast At Penny’s Diner
14

36
79
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By Michael Novogradac
Two on-the-spot tentative job 

offers were made under the Army’s 
Expedited Hiring Authority (EHA) 
during the Society of Women Engi-
neers (SWE) National Conference 
here in late October.

The SWE meetup is the world’s 
largest conference for women engi-
neers with over 13,000 conference 
participants and 360 exhibitors, ac-
cording to Rachel Hoskins, program 
analyst, civilian personnel divi-
sion, at the U.S. Army Operational 
Test Command’s (OTC) personnel 
directorate.

At the Minneapolis Convention 
Center were 31 Army Civilian 
employees from OTC and its higher 
headquarters, the Army Test and 
Evaluation Command (ATEC) at 
Aberdeen Proving Ground (APG), 
Md.

Hoskins said their focus was 

to hire top Science, Technology, 
Engineering, Mathematics (STEM) 
talent.

Two APG Civilian Personnel 
Advisory Center employees were 
on hand to support ATEC during the 
event’s two-day Career Fair.

Hoskins explained how USAOTC 
was successful in marketing ATEC 
as a viable employer, while continu-
ing to diversify its workforce.

“This was ATEC’s first attempt 
at utilizing the Department of the 
Army’s Expedited Hiring Authority 
to execute a bundling recruitment 
effort of such magnitude,” she said.

“It (SWE) was an outstanding 
opportunity to meet and hire new 
STEM talent, and also to learn 
what’s going on in industry with 
hiring,” said Bonnie McIlrath, 
director of USAOTC’s Test Tech-
nology Directorate and 2018 SWE 
attendee.

Installation Management Command 
Service Culture Campaign

YPG engineers help recruit 
personnel at Society of 

Women Engineers conference

YPG hosts Marine Corps Weapons 
and Tactics Instructors Course

Paula Rickleff (right), YPG program analyst, discusses the advantages and rewards of an engineering career at YPG to an 
attendee of the annual Society of Women Engineers National Conference in Minneapolis earlier this month. The event is 
the world’s largest conference for women engineers, boasting more than 13,000 participants. (Loaned photo)

U.S. Marines with 1st Battalion, 3rd Marine Regiment, 3rd Marine Division, board a KC-130 Hercules aircraft 
during Assault Support Tactics 4, as part of Weapons and Tactics Instructors Course 1-19 at YPG’s Forward 
Operating Base Laguna earlier this month. WTI, a seven week training event hosted by Marine Aviation Weapons 
and Tactics Squadron 1, emphasizes operational integration of the six functions of Marine Corps aviation in 
support of a Marine air-ground task force. This year, Marines and Sailors with the Special Purpose Marine Air-
Ground Task Force Crisis Response-Central Command 19.1 served as the command element for WTI. (Photo by 
Sgt. Justin Huffty)
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By Kenji Thuloweit
For a decade the 418th Flight Test 

Squadron (FLTS) has supported 
NASA by supplying C-17 Globe-
master IIIs and personnel to assist 
with the testing and qualifying of the 
Orion spacecraft’s parachute system. 
That support ended last month with 
the success of the final parachute sys-
tem test over Yuma Proving Ground.

The 34,000-pound Orion test 
article was pulled out from a C-17 
cargo bay to test the spacecraft’s 
Capsule Parachute Assembly System, 
or CPAS, which ultimately qualified 
the system for flights with astronauts. 
In the future, when the Orion space-
craft returns to Earth, the capsule’s 
system of 11 parachutes will slow 
the manned spacecraft’s descent for 
a splashdown in the ocean. The final 
test checks off an important mile-
stone on the path to send humans on 
missions to the moon and beyond, 
according to NASA.

For participants at the 418th FLTS, 
it was a bittersweet end to a unique 
test program.

“The conclusion of the CPAS test 
program leaves me with a sense of 
accomplishment and a bit of sad-
ness,” said Nhan Doan, 418th FLTS 
lead airdrop engineer and NASA 
CPAS program engineer. “I feel ac-
complished knowing that one day 
the Orion space vehicle will use the 
same recovery parachutes that we 
tested. Those parachutes will deliver 
the astronauts safely back to Earth. 
Just knowing that gives me satisfac-
tion in my work. I’ve worked on this 
awesome program for a long time 
so I am a bit sad because the test 
program is over.”

Doan added that Edwards AFB 
has participated in the CPAS test-
ing since 2008 with the first airdrop 
test conducted in July 2008. How-
ever, planning and working with 
NASA began around 2006. The 
418th FLTS has conducted more 
than 23 drops, he said. The airdrops 

mainly involved two 418th FLTS 
test pilots, two flight test engineers, 
two test-qualified loadmasters, two 
airdrop engineers, two physiological 
technicians, two aerial photography 
personnel, and two-three aircraft 
maintainers. 

“Nevertheless, there are many peo-
ple who also work behind the scene 
and not directly on the flight,” Doan 
said. “These people may not be part 
of the 418th, but without them the 
program would not have a successful 
completion. I owe thanks to many of 
them. We have test project managers, 
flight schedulers, technical experts, 
airdrop riggers, previous airdrop 
engineers and interns supporting data 
analysis, safety personnel ensuring 
the test is conducted in a safe and ef-
ficient manner, just to name a few.”

According to NASA, Orion’s 
parachute system is complex. About 
10 miles of Kevlar lines connect the 
spacecraft to 12,000 square feet of 
parachute canopy material. The lines 
must not get tangled during deploy-
ment. Cannon-like mortars fire to re-
lease several different parachutes. All 
of these elements must be developed 
to be reliable for the various angles, 
wind conditions and speeds in which 

Orion could land.
These elements made conducting 

the airdrop tests also complex.
“As a loadmaster we are respon-

sible for being thoroughly familiar 
with the test plan, safety package, 
technical order waivers, airdrop 
malfunction procedures/deviations, 
and principles of test conduct,” said 
Tech. Sgt. Shane Powell, 418th FLTS 
evaluator flight test loadmaster. “We 
are responsible for loading the article 
on the aircraft and ensuring that it is 
properly secured. Additionally, we 
are responsible for rigging the system 
for extraction, which involves setting 
up a drogue parachute, two extrac-
tion parachutes, and making nine 
ties using airdrop rigging materials. 
We then complete a thorough Joint 
Airdrop Inspection with an (U.S.) 
Army rigger. On the day of test, we 
are responsible for running the sys-
tem in-flight that enables the airdrop 
to occur.”

Powell said the C-17 test aircraft 
then flies up to an altitude of 25,000 
to 35,000 feet, depressurizes to open 
the cargo door and ramp, and then 
extracts the mock Orion spacecraft 
test article by using an extraction 
type airdrop.

“The article greatly exceeds techni-
cal order limits leaving only nine 
inches of clearance on each side of 
the cargo compartment sidewalls. 
The test is a huge integration of 
NASA, Air Force, and Army assets,” 
Powell said.

According to the space agency, 
NASA’s Orion spacecraft is built 
to take humans farther than they’ve 
ever gone. The craft will serve as 
an exploration vehicle that carries a 
crew to space and sustain them dur-
ing their travel.

When the astronauts inside de-
scend toward the ocean after reenter-
ing the Earth’s atmosphere on future 
missions, their lives will be hanging 
by a series of threads that have been 
thoroughly tested and validated to 
ensure the parachute-assisted end of 
Orion missions are a success. 

“It is always a sight of awe when 
I see the NASA test capsule on the 
K-loader about to be loaded onto the 
C-17 — it just looks stellar,” Doan 
said. “Definitely something you don’t 
see every day. The most interesting 
thing about the CPAS test is going up 
to 35,000 feet unpressurized and get-
ting ready to extract the capsule from 
the aircraft. There are not a lot of 
people that can say they have flown 
at 35,000 feet unpressurized. It is 
definitely a once-in-a-lifetime experi-
ence to airdrop the NASA capsule 
from the C-17 at 35,000 feet.”

The completion of CPAS test-
ing brings NASA one step closer to 
resuming manned space exploration 
flights, which will be launched from 
NASA’s new heavy-lift rocket.

“We are very proud of this test 
team and all the test teams over that 
last decade that have masterfully 
executed these missions, they have 
made a very complex airdrop look 
easy,” said Lt. Col. Maryann Karlen, 
418th director of operations. “We en-
joy working on many programs with 
NASA and congratulate them on this 
significant milestone.”

Air Force support critical to NASA testing at YPG Jump Time! 815th Airlift Squadron trains at YPG

A mockup of an Orion spacecraft is released from a C-17 Globemaster III over YPG. Airmen and testers from the 418th 
Flight Test Squadron joined Army, NASA and civilian personnel to participate in the final test of the Orion’s parachute 
landing system last month. (Photo by Kyle Larson)
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By Master Sgt. Jessica Kendziorek, 
403rd Wing Public Affairs

At 14,000 feet above the Laguna 
Army Airfield in Yuma, Arizona, mil-
itary freefall parachutists jump out of 
the opened cargo compartment from 
the back of an Air Force Reserve 
Flying Jennies C-130J aircraft. 

One 815th Airlift Squadron aircrew 
completed multiple flights, Oct. 3-5, 
2018, as part of a joint forces training 
opportunity with the U.S. Army John 
F. Kennedy Special Warfare Center 
and School, the Military Freefall 
School, which covers all aspects of 
military freefall parachuting.

According to Lt. Col. Stuart Rubio, 
815th Airlift Squadron commander, 
these training missions are part of 
an agreement between the Air Force 
and the Army, where the 815th AS 
can receive training on high altitude 
airdrops, and the freefall students get 
high altitude – low opening (HALO) 
and high altitude-high opening 
(HAHO) parachute training.

Rubio said that for these specific 
jumps, the HALOs, aircrew gets to 
do a type of training that they don’t 
normally get in high altitude wear-
ing extra gear. Because they don’t 
pressurize for the entire flight, the 
equipment that the jumpers and the 
crew wear was based on the altitude 
that they jump from, which for these 
missions was at 14,000 feet.

The crew members are required to 
be harnessed to the aircraft, don their 
helmets, oxygen equipment and con-
duct all normal crew functions within 
those constraints.

Senior Airman Christopher God-
kin, an 815th AS loadmaster said, “It 
was more difficult to work because 
of the amount of equipment that 
you have to wear, plus dealing with 
aircraft being unpressurized and the 
altitude, with the colder tempera-
tures, it can wear on you and by the 
end of the day, I was tired.”

The training that the Air Force 
Reserve aircrews routinely receive 

at Keesler Air Force Base tend to be 
done while at lower altitudes, under 
10,000 feet, which doesn’t require 
oxygen, and with a normal airdrop 
delivering equipment or supplies.

“The training simulates an environ-
ment that would not be safe for an 
aircraft or parachutists at a normal 
airdrop altitude,” said Rubio. “So 
we come in high so that we are clear 
of any ground threats, they freefall 
in until they get to a lower altitude 
where they can open their chutes and 
steer themselves to the drop zone.”

“I would definitely recommend that 
other loadmasters get this training,” 
said Godkin. “For a deployment 
aspect, if you haven’t had a chance 
to handle these types of drops often, 
this training gets you ready for that 
scenario. 

“The instructors had fun with it, 

but were always very professional 
when dealing with their students,” 
said Godkin. “Watching them go out 
the back and then seeing them land 
was interesting to watch and looked 
to be a fun time.”

About 25 jumpers would load onto 
the aircraft at a time, with the 815th 
AS taking off and circling upward 
to altitude. The dropzone was within 
three miles of the airfield, and the 
815th AS would make two passes per 
lift, with about half of the jumpers 
going out the cargo door during first 
pass, and the other half on the second 
pass.  

“We would often land before 
the jumpers actually made it to the 
ground,” said Rubio.  “We would 
load the next group and go again. 
Seven lifts were done on one day, 
which was the most lifts for a single 

day of flying. We had more than 330 
jumpers in three days, so they were 
able to get a lot of training.”

Rubio also said they had the 
opportunity to watch the jumpers 
come down and see the skill that 
the instructors had and he said that 
you could tell which ones were the 
instructors versus the student in the 
way they landed. 

“It was cool to see and meet those 
you are supporting, we have a good 
relationship with the school there. 
As we were leaving they gave us 
the ‘come back anytime’, which my 
goal as the commander of the 815th 
is to go out there and be their first 
choice,” said Rubio. “So that way 
when they know they need to get a 
mission done, whether it is a school, 
training or to move something, we 
are ones they call.”

Air Force support critical to NASA testing at YPG Jump Time! 815th Airlift Squadron trains at YPG

Senior Airman Christopher Godkin, 815th Airlift Squadron loadmaster, looks out the cargo door at 9,000 feet over Laguna Army Airfield at YPG during a combined training event with the 
Military Freefall School in October. The Air Force Reserve 815th AS provided airlift for the joint forces training school, which covers all aspects of military freefall parachuting. (Photo by 
Master Sgt. Anthony Flores)



8   OCTOBER 29, 2018 THE OUTPOST

Y8

3 SOLAR COMMUNITIES with something for everyone.
From upscale, low-maintenance townhomes at Sunset Terrace
(with clubhouse and pool) to luxury living at Las Barrancas at the View.
Solar homes with a wealth of energy-saving, water-saving, and
money-saving features.
Excellent warranty from an experienced builder.
Preferred lender assistance with staff available to
coordinate sales including VA loans.

Stop by our 
MODEL HOMES 

TODAY!
M-F 10am-5pm

Sat-Sun 11am-5pm

NEW HOMES

Starting At $284,950 Starting At $205,950 Starting At $231,950

12310 Grand View Dr.
928-345-1623

6591 E 34th St.
928-317-9701

6171 E. Overlook Ln.
928-317-9701

* Features, amenities & pricing subject to change without notice. Special pricing / special offers cannot be combined. 
Photos may not represent actual home for sale. ROC #246945/ROC# 244491

Move in ready homes

157989

To Advertise in 
the outpost 
please conTacT 

dArlene Firestone 
aT (928) 539-6829

naTionals@yumasun.com
yuma sun, inc.

2055 s. arizona ave., 
yuma, az 85364

Fire prevention is everyone’s responsibility!
During Fire Prevention Week in 
mid-October, YPG Commander 
Col. Ross Poppenberger showed 
his commitment to this year’s 
theme of ‘Look, Listen, and 
Learn’ by accepting the YPG Fire 
Department’s offer to take one of 
their engines for a spin after a quick 
driving lesson. Not to be outdone, 
fire prevention mascot Sparky the 
Fire Dog visited youngsters at YPG’s 
Child Development Center and 
Price Elementary School later in 
the week, where he and his human 
companions from the YPG Fire 
Department. The children toured 
a fire engine and got an up-close 
look at the gear firefighters use. 
“We’re getting them familiar 
with the truck and its sights and 
sounds,” said Rod Borgerding. 
“We have one of our firefighters 
dressed in full gear to tell the 
children that if their house is ever 
on fire, someone like this will come 
to help you, and to not be afraid.” 
Poppenberger emphasized that 
although YPG’s Fire Department has 
saved many structures and lives as 
part of mutual aid agreements it 
has with surrounding communities, 
prevention is still the best way to 
go, and is everybody’s responsibility. 
(Photos by PAO staff)
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classifieds
To place your ad call 928-783-4433

Home Services 
Directory

Air Conditioning - 
Heating

Your Wife Is Hot!

Better get the air
conditioner fixed!

Call an air conditioning
professional from the Yuma

Sun Classifieds Services
Directory.

Carpet - Rug Cleaner

Ceramic Tile

Concrete

Concrete

Have you outgrown your
house? Check out

MyYumaHome.com to find
your dream house!

Construction

928-782-1212
M & M GENERAL

CONTRACTING, INC
Residential & Commercial

Remodels, Kitchens, Baths,
Tile Work, Stucco, Concrete

and Framing
Mention ad for a discount
We'll beat our competitors

prices. Free Estimates
Roc#274239

Electricians

Good
Job.

If you are out of work, looking
to make a move up the

corporate ladder or need extra
spending money that a part time
job can supply, the Yuma Sun

Employment section is the place
to look.

Looking for a new ride?  Check
out www.RevUpSouthwest.com

Excavation

Garage Doors

Handyman

IT IS ALWAYS HOT IN
YUMA!

Make sure your air
conditioner is up and
running.
Look in the
Yuma Sun
Service
Directory for
A/C repair!

Handyman

Barton Building Services
All jobs done right...

the first time!
Professional with 37 years

experience.
Preventative Maintenance

and Services
•Electrical •Plumbing

•All Phases of Repairs
Here for your local needs!

Clay (619)857-9483
(not a licensed contractor)

Landscaping Services

Trimming, Shaping,
and Removing,

General clean-up,
Gravel Spreading,

Brick and Concrete Work,
Sprinkler Installation
FREE ESTIMATES
Call 928- 342-7779
or 928-920-4164

not a licensed contrator

Trimming, Shaping,
Removing and General

clean-up,
 Gravel Spreading,

 Brick and Concrete Work,
Sprinkler Installation
FREE ESTIMATES
Call 928- 342-7779
or 928-920-4164

not a licensed contrator

To Advertise in 
the outpost 
please conTacT 

dArlene Firestone 
aT (928) 539-6829

naTionals@yumasun.com
yuma sun, inc.

2055 s. arizona ave., 
yuma, az 85364

Fire prevention is everyone’s responsibility!
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Landscaping Services

Arturo's Artistic
Landscaping

Installation and Repairs
• Sprinklers
• Spread Rock
• Lighting
• Design
• Edging • Brick
• Concrete
Curbing

Call Today 928.580.8666
ROC#214701

Mobile - RV Supplies

Movers

MOVERS
2 Men Will Move
You! Up to 300
miles. Retired
Fire Fighter &

Vet Exp'd, Reliable,
Dependable Multi-task

Family Owned & Operated
for 36+ yrs.

928-344-0346
928-246-0628

City Lic. & BBB Certified
(Not a licensed Contractor)

Painters

Desert Best 
Painting LLC

Specializing in 
Commercial & Residential

Licensed-Bonded-Insured - ROC# 200112

RODRIGO RAMIREZ (Owner)

desertbestpainting1@yahoo.com

928-446-9519

 Interior  Exterior
 Drywall  Stucco Repair

 Roof Coating  Apoxy Floors

Licensed & Bonded for your
Protection • ROC 145570 

Painters

PAINTING PRO
YUMA

Painting With Pride
 *Interior/Exterior

*Roof Coating *Epoxy Floors
*Pressure Washing

*Drywall/Stucco Repair
  19 YEARS OF EXPERIENCE
=Reputable References=

(928) 615-7240
FREE ESTIMATES

(Not a licensed contractor)

Plumbing

Remodel - Repair

LIKE and SHARE
the Yuma Sun Classifieds

Facebook Page.

www.facebook.com/
ClassifiedsInYuma

www.facebook.com/
ClassifiedsInYuma

Roofers

ROOFING EXPERTS INC.
All types of Roofs

• Elastomeric systems •
• Concrete Decking •

• Repairs & Inspections •
Ask about our discounts

928-627-8366
ROC20110 lic., bonded & ins.

Tile, flat, foam or shingle roofs.
Small repairs to complete new roof

systems. All 100% guaranteed.
linesandlundgreen.com

ROC#069354C42. 070448L42.

928-783-9084

ROOFING & INSULATION, INC.

Like Contests?

Check out all the
contests

at
www.ContestsInYuma.com

By Laura Blankenship
Shopping for Halloween should be fun—not 

terrifying. With so many costume and decoration 
ideas, it’s hard to choose what to buy, and where 
to buy it from.

According to the National Retail Federation, 
Halloween spending for 2018 is expected to 
reach $9 billion, with consumers planning to 
spend an average of $86.79 each.

According to the survey conducted by 
Prosper Insights & Analytics, among Halloween 
celebrants, 70 percent plan to pass out candy, 
50 percent will decorate their home or yard, 48 
percent will wear costumes, 30 percent will take 
their children trick-or-treating and 18 percent 
will dress their pets in costumes.

“Halloween is such an enjoyable time of 
year for children and their families, but it can 
get pricey,” said Melanie Duquesnel, Better 
Business Bureau President. “There are several 
smart ways you can save money without 
forfeiting the fun.” 

Better Business Bureau® Serving Eastern 
Michigan and the Upper Peninsula recommends 
the following tips to avoid getting spooked this 
Halloween:   

Rent a costume
Some people don’t like the idea of spending 

a lot of money on a costume that will only be 
worn once, which is why they look to renting. 
While renting a costume leaves more room in 
your budget, know that the costume you may 
be getting may not be in great shape. If you opt 
for renting a costume this year, check out the 
condition of the costume first. Make sure you try 
it on and note any defects with the owner. Read 
over the rental agreement carefully and make 
sure you make note of the rental period.

Always check the return policy  
Whether you are shopping in a store or online, 

always make sure you are clear on the store’s 
return policy before you buy. Find out how long 
you must keep your receipt, or what happens if 
you should lose your receipt. This will help you 
avoid any mishaps like unwanted items being 

Better Business Bureau 
offers spooktacular 
tips for Halloween
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non-refundable. Remember: Buying 
a bunch of stuff with the intent of 
simply returning it after October 
31st is considered fraud.

Shop smart online
When shopping from an online 

website, the first step is to make 
sure the URL starts with “https” and 
includes a lock symbol. The S in 
“https” stands for secure.

Look up the website’s privacy 
policy and contact information. 
If it is not clearly listed, or they 
only have an email as the point of 
contact, take that as a big red flag 
and shop elsewhere.

Also, be sure to use your credit 
card instead of your debit card, 
as credit cards not only provide 
additional protection, but it’s also 
easier to dispute a fraudulent charge.

Seasonal stores
If you decide to shop from a 

seasonal store, ask whether or not 
they will be open after the holiday, 

how long they plan to stay open, 
and if they will accept returns after 
Halloween is over. If they plan to 
close up shop November 1st, or 
refuse returns after, either consider 
shopping elsewhere, or take more 
time to be sure that item is exactly 
what you want before making the 
purchase. 

More tips for seasonal “pop-up” 
stores:

• See if they have a website in case 
you have to contact them later.

• Save every receipt.
• Use a credit card so you can 

dispute problems with the card’s 
issuer.

• Make sure you are clear on what 
items are FINAL SALE.

Attending a special event or 
visiting a haunted house

Before you purchase tickets do 
some quick research and make sure 
that there are no complaints about 
the company hosting the event.

Better Business Bureau 
offers spooktacular 
tips for Halloween

Hispanic Heritage Fiesta a hit

Members of the YPG workforce had a special potluck lunch in mid-October at the proving ground’s Hispanic Heritage Month fiesta held at Laguna Army Airfield. Former YPG technical director Julio Dominguez served as keynote speaker and 
caught up with old friends prior to his talk, a sweeping overview of centuries of Hispanic accomplishment in North America. “The American Dream is not reserved for any single group—it belongs to all of us,” he said. “It’s often said that 
freedom isn’t free—the responsibility to defend it belongs to all of us.” Following a tasty lunch and highly competitive salsa-tasting contest, attendees were delighted by the music and dance stylings of the Gadsden Elementary School District 
Folkloric Dancing Group. (Photos by Mark Schauer)
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